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Smart politics for businesst

small business, you can have & power-
ful influence on politicians, legistation
and policies that impact the company
you work for. What happens in Olyin-
pia impacts our daily lives in many
‘ways. Indeed, your ability to influence
aritical decisions about business has
never been stronger. Technology —

particularly the T
presentinformation clearly and rapid-
Iy, and to deliver individuals' opinions

sorate—and - political - ployees and business in general: Lm-

directly-
leaders—has fundamentelly changed
our relationship with both business
and government.

Not 50 long ago, employers had no
easy way to tell their workforce about
bills or proposed policy changes that
could dramatically impact their com-
‘pany or industry. Nor were employees
much interested in hearing such mes-

sages.

“Times have changed.

A new Web-based information re-
source makes it easy for companies
‘both large and small, and their em-
‘ployees to leam about candidates, is-
sues and policies that affect business.
It is called G.R.O.W. (Growing Roots
for Our Workforce) Washington.

G.R.O.W provides information on
polling locations, voter registration

ntact information for elected
leaders. It also keeps track of each
state lawmaker's voting record on
business issues.

Today, some of Washingtons larg.
est corporations and smallest bus
nesses are opening lines of communi-
cation, offering nonpartisan views on

op/ant

political issues that affect their em:

ployees are listening.
Vhy? For one thing, companies are
not telling employees how to voie.
‘They are filling an information gap
carved out by headlines of scandal,
personality and fundraising. It is no
longer difficult for citizens to find fac-
tual, unbiased information about the
issues and policies that impact their
companies.
‘The organizatjon 1 lead, for exam-
ple, has created a Web site to help
Washington businesses and em-
ployees better understand and partici-
pate in the political process. If that
sounds a little dry, perhaps the issucs
may whet your appetite.
» For Washington state employers,
regardless of indusiry, education is

countable, Washington's business
community wanis to keep the stand-
ards high, and opposes efforts to low-
exrthem.

As the cost of health care and
coverage continues fo outstrip infla-

gy o 2y s s s
in the country, there’s still room for
improvement if we want (o continue
to attract the best jobs to ourstate..

o Washington's private sector be-
lieves that iscal restraint is good busi-

ess for everyone: that government
should limit spending to what it can
take in, rather than continue to in-
crease revemues to meet ever-increas-
ing spending demands. I is also im-
‘portant to make the state budget more

Transparent, so taxpayers can rac
the effectiveness of thelir investments,

Nowis not the time to become cyni-
cal. Inlesstime that it takes to callinto
aradio talk show orattend a rally, you
can read about the key issues affecting
companies and employees in Wash-
ington. Then you can speak out, with
real impact. You can exercise your
right 1o vote, and be well-informed
while doing so.

As employees learn more abour
how issues impact their jobs and com-
panics, and which lawmakers a
working to improve business in the
state, their influence will increase.
Nothing could be better for Washing-
ton in the long run, beeause business,
Tike politis, i local.

Erin MeCallum s president.
of the nonproft,
nonparesan, Enterprise
Washington and 1s Business
Inseiute,which hel

public policy.

LII JSINESS
~~ B INSTITUTE

OF WASHINGTOM

NEWS Ente

For Immediate Release Was

Contact: Lee Keller

lee@thekellergroup.com
206.799.3805

ENTERPRISE WASHINGTON PREDICTS AN INCUMBENT LANDSLIDE IN ‘08
Calls on voters to focus on the few races that will make a difference to business

SEATTLE, WA - September 17, 2008 Predicting a 78% incumbent landslide in the 2008
state legislative races, Enterprise Washington is calling on the private sector to get involved
in voting for legislators that are good for business in this state.

“Regardless of who is in the Governor's mansion or the White House, the state legislature
has more impact on our individual prosperity than any of those more high-profile races,” said
Erin McCallum, President of Enterprise Washingten. “As voters with jobs in this state, we
absolutely have to become more informed on the issues and candidates that affect our lives.

and our jobs if we are going ta have a healthier, busin dly econamy in W, Y
State.”

Ei private sector invol it in the palitical process, Enterprise Washington has
been analyzing this year's legislative races And out of the 90 races where predictions can
be made, itis likely that 89 incumbent legislators will win back their seats for another term,
signaling the urgent need for voters to get informed and cast business-friendly votes that
reflect their desire for change in the 2008 elections

“Regardiess of your polifical persuasion, it is important ta know that Washington’s private
sector provides the oxygen for all sectors of our economy: our state govemment, its
employees and our world class non-profit sector. Profits from Washington’s private
businesses fuel these entities in their entirety and create the job market that sustains us all.”

McCallum added that there is good news. “The field of competitive state legislative races is
narowed to 34 This gives us, as voters, an incredible opportunity to really engage in
understanding which candidates will do the most for our business community and ultimately
our lives and jobs in Washington State.

selves are telling us they don't like how Washington State is doing
bilum said. “So we have an opportunity to begin fo make some encouraging
g attention to the remaining 22% of the races we can do something about.
pen this November, one race at a ime. But it will only happen if voters take
ate themselves and cast an informed vote, not a vote across party lines.”

ist of Enterprise Washington's election predictions as well as see which
fd voter can impact, go to www enterprisewashington org.
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